
 

A new socio-economic segmentation system for the South
African media industry

There have been a number of industry comments in the past week about "SELs" as a "replacement" for LSMs.

TNS is conducting the Establishment Survey on behalf of the two funders, the BRC and PRC respectively, as well as the
AMF as the interested party. We have been asked to clarify what is happening with the development of the new socio-
economic segmentation system for the South African media industry.

“SEL” is a TGI product that is designed to make direct global comparisons, not to supplant national systems. It will not be
used in the new Establishment Survey.

The new ES has, as part of its remit, the development of a wholly new socio-economic segmentation system for South
Africa.

The new socio-economic segmentation system is being developed by TNS’s Neil Higgs and will be a work in progress from
October 2016. It will be subject to extensive consultation, starting with the initial workings being presented and workshopped
in mid-October, at the industry-wide Establishment Survey Research Committee, comprising representatives from the BRC,
the PRC and the AMF.

For further information, please contact:

Clare O’Neil
az.gro.ascrb@eralc

Peter Langschmidt
moc.az.crp@retep

Gordon Muller
moc.az.crp@nodrog

Peter Storrar
moc.labolgsnt@rarrots.retep
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Kantar

Kantar is the world's leading evidence-based insights and consulting company. We have a complete,
unique and rounded understanding of how people think, feel and act; globally and locally in over 90
markets. By combining the deep expertise of our people, our data resources and benchmarks, our
innovative analytics and technology we help our clients understand people and inspire growth.
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