
 

Millward Brown South Africa announces The Best Liked
Ads for Q2 2013

Millward Brown's Best Liked Ads list celebrates South Africa's favourite TV commercials. These are the ads that have been
rated as the 'most liked' by the South African audience, whom we believe to be the most important critic, the person who
ultimately chooses to buy your brand or not.

click to enlarge

Adtrack is Millward Brown's proprietary advertising testing system, evaluating the impact and
liking of all brand advertising in South Africa over the last 29 years. The resultant database
stands at almost 75,000 TV adverts tested, and more than 1.1 million interviews conducted,
making this database one of the largest of its kind in the world. For more info on Adtrack
please contact moc.nworbdrawllim@namreH.erialC

Click here to download the The Best Liked Ads for Q2 2013 PDF [1MB].
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South Africa shines in the global 2024 Kantar Creative Effectiveness Awards 25 Apr 2024

Creative trends 2024: Crafting effective digital ads 1 Feb 2024

Navigating media trends in 2024: adapting strategies for consumer engagement 25 Jan 2024
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Kantar

Kantar is the world's leading evidence-based insights and consulting company. We have a complete,
unique and rounded understanding of how people think, feel and act; globally and locally in over 90
markets. By combining the deep expertise of our people, our data resources and benchmarks, our
innovative analytics and technology we help our clients understand people and inspire growth.
Profile | News | Contact | Twitter | Facebook | RSS Feed

24 Oct 2013Issued by Kantar

https://www.bizcommunity.com/
https://www.bizcommunity.com.gh/PressOffice/Kantar
https://www.bizcommunity.com.gh/Image.aspx?cii=152249&i=102348&ct=1
https://www.bizcommunity.com.gh/Image.aspx?cii=152249&i=102348&ct=1
https://www.bizcommunity.com/f/1310/Adtrack_Best_Liked_Ads_Q2_2013.pdf
https://www.bizcommunity.com/article/the-blueprint-for-brand-growth-an-evidence-based-framework-that-defines-the-future-of-marketing-562450a
https://www.bizcommunity.com/article/south-africa-shines-in-the-global-2024-kantar-creative-effectiveness-awards-453289a
https://www.bizcommunity.com/article/creative-trends-2024-crafting-effective-digital-ads-678021a
https://www.bizcommunity.com/article/navigating-media-trends-in-2024-adapting-strategies-for-consumer-engagement-789642a
https://www.bizcommunity.com/Article/196/19/244347.html
https://www.bizcommunity.com.gh/PressOffice/Kantar
https://www.bizcommunity.com.gh/PressOffice/Kantar
https://www.bizcommunity.com.gh/PressOffice/AboutUs.aspx?i=135651&cid=135651
https://www.bizcommunity.com.gh/PressOffice/Kantar
https://www.bizcommunity.com.gh/PressOffice/Contact.aspx?i=135651&cid=135651
http://www.twitter.com/Kantar_AME
https://www.facebook.com/Kantar
https://www.bizcommunity.com.gh/AboutRSS/83/1/consumer-0/cid-135651/provid-0/s-/sm-.html


 
For more, visit: https://www.bizcommunity.com


	Millward Brown South Africa announces The Best Liked Ads for Q2 2013
	Kantar


